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B camexpo launched
the new CAM Stage Live,
a feature area on the
show floor which allowed
exhibitors to demonstrate
their new products and
services directly to
camexpo Visitors.

of product launches saw this year’s
camexpo hailed as the best-ever.

5413 CAM professionals gathered at London’s Earls Court
on 23-24 October for the UK’s only dedicated complemen-
tary healthcare event. The show’s 185 plus exhibitors
were joined by thousands of practitioners, therapists and
students from right across the country.

There was also a strong showing of health store
buyers confirming camexpo’s increasing importance to
retail buyers.

In the Nutri Centre-sponsored seminars, big-name
keynotes — such as Patrick Holford, Dr Mark Atkinson
and Dr Marilyn Glenville — spoke to packed theatres,
while business was brisk too in the popular taster
workshops, sponsored by Balens.
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; " Another highlight of this year’s camexpo was the
Sl Attgnd ees awarding of the inaugural CAM Clinic of the Year spon-
186 Exhibitors sored by Viridian in association with The Nutri Centre —

100+ Demos, Seminars  which went to Alexandra Worsley Health & Wellbeing
& Workshops in Cheshire.

VISITORS Commenting after the show, camexpo event manag-
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€€ camexpo is
an excellent
opportunity to
meet a wide range
of practitioners.
The show was
really busy both
days and it was
great to sample
, S0 many of our
products. 99
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Mary Atkinson
Voted for by the industry, the second annual
CAM Outstanding Achievement Award is
the ultimate recognition that can be
! bestowed on an
individual who has
. 4| made a truly out-
</ < standing contribution to the CAM com-
L 10 ~ @ munity. This year's winner, with an
o r overwhelming majority of votes, was
~ complementary therapist, tutor and
author, Mary Atkinson.

Alexandra Worsley Clinic

The first ever CAM Clinic of the Year Award

was launched this year to celebrate the out-

standing contributions that scores of inspira-

tional practitioners and therapists in CAM

practices throughout the UK make to the

CAM Industry every single day.

The 2010 CAM Clinic of the Year Award was won
by Alexandra Worsley Health & Wellbeing, in Bramhall,
Cheshire. The prize also included £1000 cash, donated by spon-
: sors Viridian in association

with The Nutri Centre. The
award was judged on the
treatments offered, market-
ing, client testimonials,
unique selling points and all
round client experience.

sponsored by V11 dian nassodation with
Care for auhars &5 you care for yoursell h

of interest from people who know about
their natural health products. It's great
for speaking to both retail and trade
customers, and the perfect way to get
the products into the market. 99
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The New Product Showcase

As ever, one of the key highlights of
the show was camexpo’s New
Product Showcase. Not only did it
present visitors with a highly con-
venient way for them to research the
best new products for their clients
but they were also able to vote for
their favourite ‘next big thing'. The
eventual winner of the Best New
CAM Product Award 2010 - by a
huge majority of votes, was Genki
Health & Beauty’s Genki Haramaki.

“We'e so delighted to have won the Best New Product
award at camexpo 2010. The response at the show was
phenomenal, and we've received so much positive
feedback from happy haramaki wearers already! We
really couldn't have hoped for a better launch.”
CHRISTOPHER SPENCER, GENKI HARAMAKI

This year’s event has been a fantastic one. It is very important
in the Nutri Centre calendar and a wonderful opportunity to
meet our practitioners and students.

For information on exhibiting at camexpo 2011, call Zoe Campbell
on +44 (0)1273 645119 or email zcampbell@divcom.co.uk

Visit www.camexpo.co.uk to watch the show video!




